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The Sotheby’s International Realty® cooperative advertising
program provides an array of options—both print and
digital—for listing advertising needs. This program leverages
high-profile, global media partners and offers targeted reach
and vast worldwide exposure.

Our cooperative advertising program offers pre-negotiated,
exclusive advertising rates for select quality placements by
leveraging the strength of the Sotheby’s Interational Realty network.



76% of all affluent adults who plan to buy a home in the next |2
months read magazines or newspapers

Source: 2014 Ipsos Affluent Survey USA



The International

New York Times

The International New York Times is a
sophisticated and comprehensive daily report
for opinion leaders and business decision
makers around the world. The mission of the
International New York Times is to enhance
the global community by creating, collecting and
distributing high-quality news information and
entertainment. Its readers have levels of income
and investments that can hardly be described as
average—Ilike the newspaper they enjoy reading,
these levels reflect their highly mobile and
affluent status. International New York Times
readers are people whose tastes tend toward
the deluxe, leading active and upscale lifestyles.

Circulation: 219465

Geographic distribution: Europe, Asia, Pacific,
Middle East, N. Africa, Americas

Readership: 421,373

Male / Female ratio: 76% Male / 24% Female
Average household income: 367,700
Median age: 55

Number of listings per page: Up to 35

RE,

18, AL s
Ly

ROGER COHEN
JEWS AS FAR
AS POSSIBLE

PAGES | OPINION

THE IPHONE 65
BEST APPSTO
LOADFORiOS 9

BACKPAGE | SUSINESS

- - F VANESSA FRIEDMAN
) FOR FENDI AND FERRETTI,
a] a | b MOTHER NATURE AS MUSE

International New Hork €imes

FRIDAY, SEPTEMBER 25, 2015

In purges,

Xi went from
schoolboy

to survivor

Over 700
die in hajj
stampede
near Mecca

B

BERUT, LEBANON

First taste of politics
for Chinese leader came
in Cultural Revolution

Accident renews fears
that Saudi Arabia can't
ensure safety for pilgrims

AND DIDI KIRSTEN TATLOW

AND MONA BOSHNAQ
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the Muslim calendar, raising anew
questions about the Saud: authorites'
management of one of the world's
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Pope issues call to action
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A billionaire, his Picassos
and a gift to shame a rival

owAGo.

Return of 2 paintings
draws attention to feud
‘with his former art dealer
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tention o heir broader fight.
For the past year, Mr. Ryboloviev has
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Kong n'a dispute that has shed it on
the murkiercorners ofhe nr-

Honaire on Thursday returned two Pic

works — bath portaits of her mother,
Jacqueline. Roque, Picasso's second  lection, offraud by overcharging him
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ther e
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because thereis astrong emotionalink
between the portaits of her and her
mother” M. Rybolovlev sid in the in-
terview from his penthouse apartment last year, Me. Ry-
ere overlooking the Mediterrancan.  bolovlev sid, when by chance he met
sday,he made a briefappear-  an art adviser over lunch during &

Karen Boyer,a New York art adviser,
said the dispuie was “being watched
precy widely.”
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International New York

Times Wraps

In addition to cooperative advertising opportunities within
the International New York Times, our program includes
full-color International New York Times wraps that are
distributed at some of the most prestigious events around
the world. Event wraps are placed around thousands of
copies of the International New York Times newspapers
and are distributed in hotel rooms and on site during large
events.

New York Couture Show
New York, February 12-16, 2016
Wrap Date: Saturday February 13

Cannes Film Festival
France, May 11-22, 2016
Wrap Date: Friday May 13

Ipes-Cote D’Azur, France
Price Upon Request
Property ID PW8ZD7

Wimbledon
London, June 27 - July 10, 2016
Wrap Date: Saturday July 9

Northeast Washington State, USA
$24,000,000 USD
Property ID 55TDM8

Monaco Yacht Show
Monte Carlo, September 28-October I, 2016
Wrap Date: Friday September 30

Ae is its distinctive
ixury homes, estates
(the perfect home.

Dubai Film Festival
Dubai, December 2016
Wrap Date: Wednesday December 7




The New York Times

In the Friday Main News Section

The New York Times is widely recognized as the
most influential news source for many of the world'’s
most sophisticated and loyal readers. Today's
Times is influential in more ways than ever, with
sections devoted to everything from the arts and
entertainment to sports and
science, business and technology
to dining and home design. The

: | Main News section provides
—;“'.—**"_‘:,'ah_'@ extensive coverage of the

~ leading events and issues of the

L g Ko (R, day, global

= e Xew fork Eimes 2

and national. It features the editorial page and
Op-Ed articles contributed by leaders in every
field. Daily. The Main News section is the most
well-read section and it sets the agenda for the
most important news of the day. This is an essential
environment to give your luxury properties the
ultimate exposure.

Circulation: 660,234

Readership: 2,081,000

Male / Female ratio: 60.5% Male / 39.5% Female
Average household income: $245997/

Median age: 4|

Number of listings per page: Up to 35

Spending Spree

Ehe New Hork Eimes

Late Edition
“Today, sun and clouds; breezy, ool
er high 56. Tonigh, cloudy, brisk,
colder, low 38. Tomorrow, partly
sunny, breezy, very cool, high 51.
Weather map appears on Page AZ0.
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Is Clinton’s Bet
On the Future

Acting on the Lessons
Learned in 2008

This artil is by Nicholas Con-
‘Hahorman an
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AFGHANS EXPAND
MILITIAS ACCUSED
OF RIGHTS ABUSES

BID TO COMBAT TALIBAN

Allies Worry the Forces
‘Will Become Tools of
Local Strongmen
s,

g sty s v
ly challenged by Taliban offen-

scribed by officials spaking pr-
vately as an aitempt to head off

Inin Keene, N.H., on Frid:
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help
[oblems, amounts to_ilegal  price-fixing,
i eggs, and point out that there is no

5 Want Room to Name Their Price

mand for eggs has increased and
put pressure on their price. So
some high-end fertilty clinics

noring the guidelines and paying
far more — onrare ccastons i
the six figures — while

are Shopping avound (0 g the

“The case could shake up the
$80 million egg-donor market by

‘man sperm. A federal judge has
sroup o certified the claim as a class ac-
ey tony which will mst ikl 5o to
nappro-  trial e

"The guidelines do no have the
[g5. The force of law, though they have
0 timit been widely followed. But de-
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[fier stabbing an Isracli soldier on Friday
ing another day of turmoil. Page A7.

a’s Luxury Economy

potent reminder that egg dona-
tion is  big b

Tapes Portray
A Coal Baron

Lax on Safety i i

By SHERYL GAY STOLBERG

by heinsurgents

the cxpansion _also

open_admission

that the United States’ main lega-

in Afghanistan — the creation

of nationalized police and army
forces numbering more

350,000 members — is failing un-

ssure even before any fi-

nal American military withdraw-

al

9800 American troops in

HARLESTON, WVa. — Back
f the most
‘powerful and feared men in West
irginia, before a coal mine
plosion

Further, the plan would involve:
 sudden, and potentially poorly

ex- | vetted, expansion of the Afghan

with many more inherent cthical
issues than others,
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Donald L. Blan-
Kenship was seen as an arrogant,
Even his

But in the end, another of his
qualities — his penchant for se-
cretly recording his own conver-
sations — may help bring Mr.

Blankenship down.
M Blankenship is the former
chairman and chief exccutive of
ipper

ou | Nssey Enersy, whose U

with human rights abuses even

pressed concerns  about the

ntly, requests for
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2010, the site of the nation’s dead-
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the country, n olter pars, ke
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rather than securty.
“The Taliban have al of @ sud-
den felt a rush after Kunduz
they are abandoning plans for
disirits and making runs on cit-
said a senior Afghan official,
who ke others nterieved
curty spoke on the con-
pol

as the government asserts
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On Second Thought, de Blasio Likes Mike, Sort Of

By ALEXANDER BURNS

de Blasio sough to differentiate

But as Mr. de Blasio, a liberal
Democrat, approaches the mid-

e grart
Nigera, - in recnt days, the campaign
Buhari

public  marred by recurring accusations
iew the  of widespread theft; and Olajide
[many  Omokore, the chairman of a Ni-

led the  fear that the culture of impunity
il com. i over and government’s will to
Ftore.  Continuedon Page AlD

Nen York iy, b hasexsuted
and deliberate shift in
posture.”

Over the last month, Mr. de
Blasio has repeatedly hailed M.
Bloomberg, a politcal independ-
en, as a champion for the city,
ot s wnlcted s some:

e | times unexpected ways.
- | plauded My, Bloomberg for his

“vision and for the energy” spent

he | in expanding the No. 7 subway

line; he credited him for a hard-
fought victory in winning may
al conirol of the public schools;

i Backin 2013, Bi

R. Bloomberg.

s

andecven ook toTuiter to -

drew M. Cuomo,a fellow Dermo-
L sh

Tesngon
‘The timing of Mr. de Blasio's
overtures is no accident: The

Blasio's clashes with Gov. An-

o pust
mmngh important pieces of his

e blasio ana s s

+ have brainstormed way
" pai the relatonsip i

cause the relationship betveen
Continued on Page A21
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credibility and influence and

Far From the Hollywood Crowd

continues to be the leading orcioring fou Satone, Pl Schatlsand o amerymty. A local ectorant ront o Fvers.
environment for luxury real o
estate clients to connect with the
world's most affluent home-buying
4 audience. With new and exciting
content alignment opportunities in
“Mansion” WS/'s global luxury real estate section, we are
able to further strengthen our brand, expand visibility and

deliver our message with more resounding results than
ever before.
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Sotheby’s Preferred

Sotheby’s Preferred is sent to 12,000 of the highest-spending
premier clients of Sotheby's Auction internationally. The
editorial showcases the most valuable property being sold
on the international auction market and includes a gallery of
exclusive Sotheby’s International Realty® listings.

Distribution: 12,000 Premier Global Sotheby’s Clients

Number of listings per page: |, 2 or 4

SOTHEBYSREALTY.COM

SOTHEBYSREALTY.COM

otheby’s

i AR NP AEEAY

NEW YORK
NEW YORK
252 Seventh Avenue, PH X

tely
2,490 sq. 1. of interior space with three spacious bedrooms, three full

SOTHEBYSHOMES COM, WEB 1D 00110395
SOTHESY'S INTERNATIONAL REALTY EAST SIDE MANHATTAN BROKERAGE.
HARRY NASSER

“12124008724. HARRY NASSER®@SOTHEBYSHOMES COM

57660000

NARRAGANSETT
RHODE ISLAND

Beachfront with Block Island Views
eful,

west facing, oceanside deck. Private pathway to beach.

SOTHEBYSREALTY.COM, PROPERTY ID LGKSV
MOTT & CHACE SOTHEBY' INTERNATIONAL REALTY

sass0000

NEWPORT

RHoDE IsLaND

Wild Moor

acres of

stately stone residence and charming guest cottage.

soruesrsREALTY.con

GUSTAVE WHITE SOTHEBY'S INTERNATIONAL REALTY .

ioiss3 3000 ST. HELENA

56500000 CALIFORNIA
Whitehall, The Modern Vineyard Estate
Into one of America's most fabled landscapes comes

PORTSMOUTH a spectacular new Legacy Estate designed to relect

RiHoODE IsLAND the balance between nside and outside, respite and

celebration. Surrounded by lush vineyards, built

Napa Valley. The guesthouse s its own sophisticated
retreat, with stunning details and its ownlap pool.

SOTHEBYHOMES.COM
WEB 1D 0243650

Carnegie Abbey of glass and polished stone.
Custom-buit ght e, shingle-stylevth seeping bay views, ool and example of organic architecture and modernist design.

(EBY'S INTERNATIONAL REALTY
WINE COUNTRY BROKERAGE

covered terrace. High-end finishes throughout, chef's ktchen. five Extending 3
amain house, guest house, spa house and gate house:
surrounded by approximately 14 acres of vineyards.
Enter aliving landscape that includes an infinity-edge
pool. tennis court, bocce ball court and helipad. Open
t. Helena and the

bedrooms, centralair,and three car garage.

SOTHERYSREALTY.COM, PROPERTY 0 YPWHDS
GUSTAVE WHITE SOTHEBY'S INTERNATIONAL REALTY
+1401849 3000

54395000

soees 2

+1415 516 3939, +1 415 901 1780
GINGER MARTINESOTHEBYSHOMES.COM

$38,000000

somEBY'S

121



Sotheby’s Magazine /

Art & Home

Sotheby's Magazine / Art & Home is the literary
collaboration presented by the Sotheby’s
International Realty brand and Sotheby’s. This
stunning large format magazine enriches readers
with sophisticated content related to the art and real
estate worlds.

Sotheby's Magazine / Art & Home features editorial
showcasing Sotheby's International Realty Listings
and also includes a regular property gallery providing
advertising opportunities.

This magazine publishes with two covers. Auction
clients receive this content with the Sotheby’s
Magazine cover, while Sotheby's International Realty
Affiliates receive copies with the Art & Home cover
for distribution in offices.

Distribution: 50,000

e Auction clients with $25,000-$5 million in
transactions

* Distribution at all 70 Sotheby's Offices around
the world

* Distributed at high profile auction events in NY,
London, Paris, LA & Hong Kong

Number of listings per page: |, 2 or4

MOVEMBE!

Sotheby

INTERMAT IONAL REAI
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SUNNY ISLES BEACH
FLORIDA

Turnberry Ocean Club

Located at 18501 Collins Avenue, Turnberry Ocean Club jets

54 stories into the heavens, along prime beachfront in Sunny Isles
Beach, Florida. The Carlos Zapata/Robert Swedroe- des\gned
high-rise
Miami's current “it” status. A \uxury skyscraper as Impressive s its
Collins Avenue address, the eye-catching tower embraces the apex
of Miami's modernity movement: an amalgamation of glass, steel
and towering white pillars intersected by sleek protruding balconies
as well as a duo of cantilevered 30th-floor swimming pools and an
al fresco fitness center overlooking the ocean. Comprised of

154 grand three to six bedroom units, this project will deliver each
residence with direct oceanfront and bay views and six stories of
amenities, including the signature Sky Club. Ownership also affords
membership privileges at the Turnberry Isle Country Club.
Developer and CEO, Jeffrey Soffer of Turnberry Associates
continues to redefine South Florida through the company's

50 years of experience.

SOTHEBYSREALTY.COM
‘ONE SOTHEBY'S INTERNATIONAL REALTY

MAYI DE LAVEGA

+1305 9015003 MAYI.DELAVEGA@SOTHEBYSREALTY.COM

$4,000,000 - $35,000,000

SOTHEBY'S 101



B oston M aga Zine Spring Fashion / Dennis Lehane/ The Fabulous Life of Nick Varano

For more than 40 years, Boston Magazine's experienced
writers, editors and designers have captured all sides of
the city with award-winning and insightful writing and
groundbreaking reporting and design. The expository

features, narratives, profiles and investigative features tell
the half-million monthly readers how the city works, while BEAT tlle REAL ESTATE
the unsurpassed, sophisticated service journalism helps
them get the most out of it. The publication reports which
towns and neighborhoods are the most desirable, which
schools and workplaces are top, which doctors are first-
rate and which restaurants, stores and services are the
Best of Boston®.

Monthly circulation: 92,854
Readership: 639,67I

Average net worth: $1,200,000
Average HHI: $221,000 (median)

Average value of primary residence: $495,000

-
MIDTOWN, BOSTON, MA

Home owners: 88% e s

Number of listings per page: |2
&S perpag KITCHEN:

tenovate or cut bait?

BOSTON
RENTALS:
eady to go high-end?

LUXURY
CONDOS:

f the city. now in the burbs

r




TTK:Sundaythnes

of London

The Sunday Times is one of the largest-selling
British national Sunday newspapers. Established
over 200 years ago The Sunday Times is one of
the most trusted commercial news brands in the
UK and continues to lead the market with quality
journalism. HOME is the pre-eminent, award-
winning national property supplement of The
Sunday Times. Advertisers including estate agents,
developers, retailers, architects and designers use
HOME to drive enquiries to their teams and help
readers to make the best decision on how to
spend their money.

Circulation: 766,20

Geographic distribution: UK
Readership: 2,055,000

Male / Female ratio: 55% / 45%
Read by UK business elite: 54%
Average age: 49

Number of listings per page: 6 or 9

%
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Sotheby’s

INTERNATIC

ABACO, BAHAMAS PARADISE ISLAND, BAHAMAS
Gumelemi Cay. i ith Ocean Club Estates. 121" private white sand beach, 6 BR and

it s lies
the Baker’s Bay Golf and Ocean Club community.Just a 1 minute boat  stunning ocean views from every room. Smart home technology;
ride to a resort with golf, marina and fine dining. WEB: 25EWS7. indoor/outdoor living at its finest. Resort amenities. WEB: ZSLNGV.

$17,900,000 US. George.Damianos@SothebysRealty.com Price upon request, Monty Roberts@SothebysRealty.com
Damianos Sotheby’s International Realty Damianos Sotheby’s International Realty
_ +1242.424.9699 | SIRbahamas.com +1242.424.4944 | SIRbahamas.com

SCOTTSDALE, AZ

Presenting Oasis Ranch, 12 acres framed private y

NEW YORK, NY
A

743+ sflocated on a
‘Mandarin Oriental, New York.

residen et kitchen, family room, billiards ~ pe floorat Resi
room & lounge. Bob Hamilton built barn with 4 stalls, 3 grass pastures  WEB: 00110192, 536,000,000,
& outdoor arena. 2 BR guest house. $6,000,000. Frank Aazami. Elizabeth L. Sample and Brenda $ Powers.

Russ Lyon Sotheby’s International Realty Sotheby’s International Realty East Side Manhattan Brokerage
+1480.266.0240 | ScottsdaleOasisRanch.com +1212.606.7685 / 212.606.7653 | sothebyshomes.com/nyc

——

|
L =
NEW YORK, NY
‘This amazing high floor, high ceiling, bright and airy 5 BR, 7.5 bath 3
residence at 737 Park Avenue 48504 . the Bar BC Ranch offers elevated and riverfront parcels with Snake River
Itis the largest E-Line available in the building. WEB: 00110200, access. Bar BC East offers Gros Venire riverfront. Minutes from Jackson.
$15,750,000. Austin B, Schuster. Parcels from §7,950,000. TomEyansRE@JHSIR.com
Sotheby’s International Realty East Side Manhattan Brokerage  Jackson Hole Sotheby’s International Realty
+1212.606.7797 | sothebyshomes.com/nyc +1307.739.8149 | JHSIR.com
© MMXYV Sotheby International Realty Affiliates LLC. a Realogy Company. All Rights Reserved. Provence, France, used with
permission. Sotheby’ International Realty" is a registered trademark licensed to Sotheby's International Realty Affliates LLC.
An Equal Opportunity Company. Equal Housing Opportunity. Each Office is Independently Owned and Operated.
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Robb Report

Defines Connoisseurship

For 40 years, Robb Report has served as the
authoritative voice in the global luxury market.
Widely regarded as the single most influential
journal of living life to the fullest, Robb Report
covers the newest in what matters most to its
discerning and exceptionally affluent audience.
Influencers and opinion leaders look to Robb
Report to discover the world's finest products,
services, and experiences through both editorial
and advertising

The Most Coveted Audience

Robb Report engages the finest connoisseurs
with content and first-class advertising that speak
to their passions. Synonymous around the world
with affluence, luxury, and the best of the best,
Robb Report attracts a discerning audience who
share the same appreciation and desire for quality,
artisanship, heritage, fine design, and exclusivity—
core elements that define luxury. A unique
combination of high standards coupled with
influence and spending power makes the Robb
Report audience the ideal target for the world's
top luxury brands.

Circulation: 101444

TOTAL BRAND FOOTPRINT
Median age: 45

Male/Female ratio: 78/22

Percentage married or partnered: 91%

Average household income: $3/5,057 B
Average household net worth: $2.5MM - ; LT TTRDS

FE N VT
Number of listings per page: |2 .

Robb Report

The Sexiest Rolls-Royce Ever
Introducing the 2016 Dawn Convertible




Barron’s Penta

Written with Barron's wit & often contrarian
perspective, PENTA provides the affluent with
advice on how to navigate the world of wealth
management, how to make savvy acquisitions
ranging from vintage watches to second homes,
and how to smartly manage family dynamics. Now
in glossy format, every quarterly PENTA will also
feature an article on high-end real estate.

National print circulation: 302,155

Average HH net worth, print
subscribers: $2,690,000

Average value principal residence, print
subscribers: $814,000

Average value seasonal/second residence,
print subscribers: $716,000

Number of properties per page: |6

SPECIAL REPORT

AMERICA'S
BILLIONAIRE
MUSEUMS

=

Sotheby’s

INTERNATIONAL REALTY

ation’s great art museums are
Sl N the money and pushing ahead
betderonieon e mega projects. But they have
+1650485.3476 | dreyfuss HAISS177720 ed the way they raise money
—
wealthy families. An exclusive
nto 10 museums’ finances.

GREENWICH, CONNECTICUT WASHINGTON, CONNECTICUT  GRIRIV LS i Investme_ntAdvi(e

(BBeSTPIACS =

smartly last 'y.ear.
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year: Sea Island,

KEY LARGO, FLORIDA t
; ! . “ Georgia

B han

1305.367.2027 | RussellPostSIR.com

PALM BEACH, FLORIDA

o It
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B sans S0

415613012060 | sothcbyshomes com/palmbeach  +1305.367.2027 | RussllPostSIR com

TRUSTED ADVICE
FOR FAMILIES
WITH ASSETS

OF $5 MILLION
OR MORE

=
Harry Winston and-the
The Best Advice on
4 )
Time to Buy More Blue-Chip Stocks, "

VISIT US ON THE WEB
BARRONS.COM/PENTA



Country Life

Published weekly in London, Country Life is the
United Kingdom'’s market leader for property
advertising. It is the ideal venue for advertising
prestigious property to a readership of internationally
affluent home buyers in more than 60 countries.
Country Life readers are high-net worth individuals,
and they read the publication specifically for the
property advertising: 43% of readers own 2 or

more homes and 89% of readers find Country Life
influential in their property buying process.

Circulation: 39,132 including digital copies (circulation
increase for 5th consecutive year)

Readership: 206,000 UK, 393,389 globally
High net worth individuals: AB 62% - ABCI 78%

Average house hold income: 25% of Readers in
Excess of $250,000

Male/Femail ratio: 52% / 48%
Median age: 5l
Number of listings per page: |, 3 or |6

COUNTRY LIFE

NOVEMBER 11, 2005 EVERY WEER
B-IRTHDA'I" LEADER

HRH The Prince of Wales
‘Why we must fight for our living,
breathing, working countryside’

WISCASSET, ME NEW LONDON, NH

5
U g, Welsh wizands and James Bond's letters

EAST HAMPTON, NY NEW YORK, NY

‘s e g g o
o5 500 e e

Bridgehampton Brokerage
S|

AMPTON, NY WATER MILL, NY




Bloomberg Markets

Bloomberg Markets is the highly read magazine

of the “Global Financial Elite,” serving 96% of
Bloomberg Terminal Subscribers including banks,
brokerages, hedge funds, government agencies
and other arms of the financial industry. Readers
are ultra-affluent and influential; they take the lead
in decision-making and are among the first to buy
new products or services. Market readers are
professional global citizens who live the ultimate
luxury lifestyle driven by their discerning tastes
and exclusive experiences.

Our cooperative advertisement is an impactful, §
2 page - full color insert reaching over 75,000
international hedge fund and finance professionals.

Circulation: /5,195

Geographic distribution: Global
Male / Female ratio: 90% / 10%
Average HHI: $452,000
Median age: 38

Number of listings per page: |2
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Financial Times FINANCIAL TIMES

THURSDAY 12 NOVEMBER 2015 'WORLD BUSINESS NEWSPAPER USA $2.50 Canada C53.00

The Financial Times showcases the Saudisuffragettes | Stress test BN Fitting in

finest residential properties on the e ights o s Hae of rvtery o work s e Toreign markers - rmeamo ez
market and provides sage advice to )

a discerning audience of high-end Kerry warns Class apart Big tech takes over as

MBA graduates shun banking careers 5 -~ - emision talks
private owners, as well as investors, clunate deal R
every Saturday in its stand-alone will not be

“House & Home" section. Targeting T
upscale readers who are passionate legally bmdlng

‘emissions scandal. The regulator also named the 16
A e e T e
NI N _ @ Split over Paris measures exposed
about home and living, this full-color e

supplement is the world's only weekly property and L i

PILITA CLARK - LONDO!
dollars of investment away from fossil

» New ECB push to harmonise bank rules
B has madea fresh bid to
level the playing field for lenders in the currency
ina bid to encourage
institutions about cross-border lending. pace 4.

» Rajoy hits back over Catalan declaration
“The Spanish premier has accused independernce
leaders of trying to “abolish democracy” as he
spearheaded alegal challenge to thiratest push
for asplit—pAce % EorTomIL compeNT,PAce 8

» £71bn offer marks biggest brewing deal
Anheuser-Busch InBev has formally

offered £71bn for SABMile, ina

takeover that could see a new group

sellmore than one n four of the

World's beers.— pAce 1 ex, pAce 13

i MEGABREW’ DEAL, PAGE 14

lifestyle section, which is internationally focused and ke O T e T
globally-distributed every weekend. e
o e A

Ci lati 219000 i ot ki P, bt ok o wth
. es at Norfol™ o
irculation: ) e o e e
. : oo

» Brazil mining towns wary of shutdown
Moves to shut down miningin the state of Minas
Gerais afte st week’s disaster could hurt the very.
people they are meant to protect ascities depend on
the industry for 85 per centof their budgets.— pace s

» Beijing ties with World Bank threatened
China isks losng ts sea at the bank's op table
‘with the departure, a year before his term ends, of
its top offical, a move set to compliate

Beijing’ elationship with the nsttution.— pace s

» Low-end US corporate debt yiclds climb
‘Yields on lower-quality US investment grade
'n agreement that satisfies all corporate debt have hit their highest level since the

. - ‘\eoption istomake its rulesand LAURA NOONAN — LONDON cent difference in banking’s ity of investment banking has. 2013 rout as investors are increasingly discerning
Geographic distribution: Global oe® Ngmmonment | GUIRNLOR. sillemcimes s | S d
& - ‘gets in many of the climate financial cris
> iy 60 i e 5 pudme oo dopy | WAl St b bk, anksrenow e | [
. \Fforthe deal. cent less likely to choose a _ including Goldman Sachs and  appealing, especially in Datawatch
R d h . | 290 OOO ks ' particulaly sensitive | career in banking than they  JPMorgan, havebeendisplaced  Europe” said Alan Johnson,
eadership: 1,290, ‘ - -
- the Republicans n | and shrinking pay packets of  ates shun the insecurity and  “The pay,the ules, the over- TEZEETTD
Male / Female ratio: 81% / 19%
ale / Female ratio: 81% 6
“sroleintrying programmes shows just in contrast to the pre-crisis thatofthe overall financial sec-

Ave ra ge h ouse h o I d i ncome: $ 20 O , O O O + H 3 o \EE::{%E: e ':Z:‘&Z’é‘&ii?i_:ﬁ:’ﬁfﬁ o s mﬂfﬂﬁtﬁ:ﬁ

“hat end, negotiators are trying to

Support for the euro Theshare of the

‘controlled Con- | Times of the career paths of The pop
‘global deal. The shifti banking has also outstripped

‘eclimate change. of more entrepreneurial pro-  racy firms are not nearly as
Wtooearlytotell | Analysis by the Financial fessions, or emploers suchas  attractiveasthey usedtobe”
Tong”. The 6.8 percentage point
o2 40 per hool,

Medi : 55
edian age ‘hallenges US techrivals

Number of listings per page: 20 90ping move in Europe

‘mpanies to ease European fears by  whistleblower Edward Snowden about
ety (ks
R S RRY WINSTON
o

'US software company said it That’sat the cornerstone of how we've RARE JEWELS OF THE WORLD.
Mow hold ill conti i

‘w European facilites thatare Lo do business,” Satya Nadella, Micro-
Sontrol of Deutsche Telekom,  softchiefexecutive, said.
i Analysts said ‘s

\d business customers, data sharing pact known as “Safe
ons of citizens, com-  Harbour". Talks have been faltering for

“plecffectacrossthe  Last month, Europe gave a stinging
‘e privacy stand-  rebuke to the transatlantic alliance,
Nay soon demand  scrappinga15-year pact

“puting” provid-  tech groups to ship personal informa-

tion about European citizens wholesale

‘estrugglingto  totheUs.

W customers  Editorial Comment page 8
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Luxury Properties

Established in 2004, LP-Luxury Properties has
positioned itself as the premier publication
for international luxury real estate in Asia and
beyond. LP, offered bilingually in English and
Chinese lifestyle magazine is the preferred choice
for investors looking to purchase outstanding
properties in the Asia-Pacific region and
worldwide. In addition to a comprehensive
portfolio of luxury listings, each issue features
sought-after communities, emerging luxury
markets, news and analysis, design trends and
other advice for high-end buyers.

Geographic distribution: Asia
Readership: 146,000

Male / Female ratio: 65% / 35%
Number of listings per page: 4

canada > bahamas W@ | PROPERTY FINDER | 4ui#%

1641 W

Lyrorp Cay, BAHAMAS

588, 5.5 bath home

with 18 foot

pial ga wes: 77941

= TAER6B00FHER (H630FK]  MASHE S STRER— R
AEE HAD! e

(895,551 IR,

D e S
EREFHES LS. ARG, A RADLRTERE. SHTRGR
UG ERFAERES, EELRAA, BRI SR, WEB:25EWST

Price: US$17.900.000 148 17.900,000% 7.

Damianos Sotheby's International Realty
SIRbahamas.com

Contact: George Damianos | T+1242.424.9699
Email: George.Damianos@SothebysRealty.com

MuskokA, ONTARIO,CANADA

manda Lindroth 1) F 8. ESBHE ARIEMAAR, TARHEE
7981

Price: $5,650,000 118 5,650,002 %

Lyford Cay Sotheby's Intemational Realty
SiRyfordcay.com

Contact: Nick Damianos | T+1242.376.1841
Email: Nick Damianos@SothebysRealty.com

"!_Ll—-

PoINTE-CLAIRE, QUEBEC, CANADA

beautful 15 acre property,which has 1.352

throughout, 30 cathedral celings, 2 wine cellars, bulers pariry, &y, YoBB
i g

ol spectaclarl WEB: 22006237

PR-E-GENS, RS AERISAR THA AR (THEE) . BEKE

3 A B3 SARMMARES CRATISR, (8
—% HEEHERTRGEIANTIN R ELI. S0XR (K9H) AHAR
LRABER U SPA. . ERELRARE

1392KR (#410%)
REERFRIBIH FRENRREAR

Price: $6,399,000 o purchase Indvidually
11 6.399,000% %, FIRBBR

Sotheby's Intemational Realty Canada
sothebysrealty.ca/en

Contact: Storey Badger | T +1705.706.4400
Email: sbadger@sothebysrealty.ca

www.sir.com

RIPIEFDE, 42, RSN RICRE 57 WEB: 22006237

Price $5.500,000CAD #13: $5,500,000 M.
Sotheby's International Realty Québec

sothebysrealty.ca

Contact: Cassandra Aurora | T+1514.293.2277

Email: caurora@sothebysrealty.ca

LUXURY PROPERTIES ita#5

Hong Kong, China B &%
Singapore il
Malaysia SREE
Thailond %8

Ching &

Indonesio ERET
Philippines #125%

South Korea $8
Japon A&
Indiia E1E

Dubai (UAE) FIBX i
Australia RXHT

New Zealand # &=
Europe Bl

UsA 23

Rest of Asia Tl Rt E
Rest of World # R AR

HK380
$§12
M$§28
B30D
RMB100
RP60,000
P390
W11,000
*900
Rs450
AED33
ASTI
Nz$14
EUR10
Us$12
us$io
EUR1D
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Ocean Home Magazine

Published bi-monthly, Ocean Home puts the luxurious
lifestyle of oceanfront living into the palms of their readers
hands. From high-end developments in the Caribbean to
private beachfront estates in Malibu, California; Palm Beach,
Fort Lauderdale, and Miami Florida; Newport, Rhode Island;
Nantucket, Massachusetts; Coastal Maine and everyplace

in between. Ocean Home not only unveils the dream
homes of the world's wealthiest real estate investors, but
also reveals the best travel destinations, the top designs

for ocean homes, and interviews the key players in the

next generation of luxury oceanfront living. The Sotheby's
International Realty® EXCLUSIVE cooperative advertising
insertion will run in an engaging gatefold advertising unit, in
conjunction with the “On the Market” section, which runs in
the first quarter of the magazine.

Distribution: 80,000
Readership: 216,000

Geographic breakdown: United States coastal areas,
Canada, Caribbean

Average age: 5|

Male / Female ratio: 49% / 51%
Average HHI: $1.2 million
Number of listings per page: 12
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SOTHEBY’S INTERNATIONAL REALTY®

RESIDE" Magazine

RESIDE magazine is the celebration of home, art and living.
Each issue combines rich lifestyle editorial while showcasing
extraordinary listings only represented by the Sotheby’s
International Realty network. RESIDE is published as highly
targeted regional editions, providing readers with exclusive
relevant content, while allowing you to geographically target
the advertising for your listing.

For information or to request an edition covering your
region, contact:
reside@sothebysrealty.com | +1.727.741414]

INSIDE RESIDE
Each issue features up to 10 pages of luxury lifestyle and real
estate editorial including a region specific article.

Each edition features an exclusive gallery of listings
represented by the Sotheby’s International Realty® network.

DEFINED DISTRIBUTION
* Regional Editions are distributed through high-profile
media channels including The Wall Street Journal inserts,
as well as through advertiser distribution. Additional
local distribution channels are also evaluated for each
edition.

* All editions are published as a digital magazine
viewable on PC and portable devices for even further
distribution.

e

Hatheh;;‘p. I TERHATIONAL REALT:
iR ‘I{

Sotheby's

RESIDE

CARRIBEAN

Sotheby

RESIDE
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| E Y

e 1 i

CALIFORNIA

MOUNTAIN
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2016 Cooperative Advertising Schedule

Publication

Wall Street Journal
Wall Street Journal
Wall Street Journal
Wall Street Journal
Wall Street Journal
Wall Street Journal
Wall Street Journal
Wall Street Journal
Wall Street Journal
Wall Street Journal

Sotheby's Art & Home
Sotheby's Art & Home
Sotheby's Art & Home
Sotheby's Art & Home
Sotheby's Art & Home
Sotheby's Art & Home
Sotheby's Art & Home
Sotheby's Art & Home

Sotheby's Preferred
Sotheby's Preferred
Sotheby's Preferred
Sotheby's Preferred
Sotheby's Preferred
Sotheby's Preferred
Sotheby's Preferred
Sotheby's Preferred

New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section
New York Times Main News Section

Country Life
Country Life
Country Life
Country Life
Country Life
Country Life
Country Life
Country Life

Issue Date

Friday, February 5,2016
Friday, March 11,2016
Friday, April 15,2016
Friday, May 13,2016
Friday, June 10,2016
Friday, July 15,2016
Friday, August 12,2016
Friday, September 16,2016
Friday, October 14,2016
Friday, November 11,2016

February/March 2016

April 2016

May/June 2016

July/August 2016

September 2016

October 2016

November 2016
December/January 2016/2017

February/March 2016

April 2016

May/June 2016

July/August 2016

September 2016

October 2016

November 2016
December/January 2016/2017

Friday, January 22,2016
Friday, February 19,2016
Friday, March 18,2016
Friday, April 15,2016
Friday, May 13,2016
Friday, June 10,2016
Friday, July 22,2016

Friday, August 19,2016
Friday, September 23,2016
Friday, October 21,2016
Friday, November 18,2016

Wednesday, February 24,2016
Wednesday, March 30,2016
Wednesday, April 20,2016
Wednesday, May 18,2016
Wednesday, June 8,2016
Wednesday, September 14,2016
Wednesday, October 19,2016
Wednesday, November 16,2016

Affiliate Deadline

Wednesday, January 20,2016
Wednesday, February 24,2016
Wednesday, March 30,2016
Wednesday, April 27,2016
Wednesday, May 25,2016
Wednesday, June 29,2016
Wednesday, July 27,2016
Wednesday, August 31,2016
Wednesday, September 28,2016
Wednesday, October 26,2016

Monday, November 30,2015
Monday, February 1,2016
Monday, February 29,2016
Monday, May 2,2016
Monday, June 27,2016
Monday,August 1,2016
Monday, August 29,2016
Monday, September 26,2016

Monday, November 30,2015
Monday, February 1,2016
Monday, February 29,2016
Monday, May 2,2016
Monday, June 27,2016
Monday,August |,2016
Monday, August 29,2016
Monday, September 26,2016

Monday, January 11,2016
Friday, February 5,2016
Friday, March 4,2016
Friday, April 1,2016
Friday, April 29,2016
Friday, May 27,2016
Friday, July 8,2016

Friday, August 5,2016
Friday, September 9,2016
Friday, October 7,2016
Friday, November 4,2016

Monday, February 1,2016
Monday, March 7,2016
Monday, March 28,2016
Monday, April 25,2016
Monday, May 16,2016
Monday, August 22,2016
Monday, September 26,2016
Monday, October 24,2016

Cost/Spot

$695
$695
$695
$695
$695
$695
$695
$695
$695
$695

$900 domestic / $975 Intl
$900 domestic / $975 Intl
$900 domestic / $975 Intl
$900 domestic / $975 Intl
$900 domestic / $975 Intl
$900 domestic / $975 Intl
$900 domestic / $975 Intl
$900 domestic / $975 Intl

$955
$955
$955
$955
$955
$955
$955
$955

$695
$695
$695
$695
$695
$695
$695
$695
$695
$695
$695

$440
$440
$440
$440
$440
$440
$440
$440

Color/B&W

Color
Color
Color
Color
Color
Color
Color
Color
Color
Color

Color
Color
Color
Color
Color
Color
Color
Color

Color
Color
Color
Color
Color
Color
Color
Color

B&W
B&W
B&W
B&W
B&W
B&W
B&W
B&W
B&W
B&W
B&W

Color
Color
Color
Color
Color
Color
Color
Color

# Properties

35
35
35
35
35
35
35
35
35
35

Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page

Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page

30
30
30
30
30
30
30
30
30
30
30

16
16
16
16
16
16
16
16



Publication

International New York Times
International New York Times
International New York Times
International New York Times
International New York Times
International New York Times

INYT Wrap - New York Couture Show
INYT Wrap - Cannes Film Festival

INYT Wrap - Wimbledon Tennis

INYT Wrap - Monaco Yacht Show
INYT Wrap - Dubai Film Festival

Luxury Properties Magazine
Luxury Properties Magazine
Luxury Properties Magazine
Luxury Properties Magazine
Luxury Properties Magazine
Luxury Properties Magazine
Luxury Properties Magazine

Financial Times
Financial Times
Financial Times
Financial Times
Financial Times
Financial Times
Financial Times
Financial Times
Financial Times

Boston Magazine
Boston Magazine
Boston Magazine
Boston Magazine
Boston Magazine
Boston Magazine
Boston Magazine
Boston Magazine
Boston Magazine
Boston Magazine

Ocean Home
Ocean Home
Ocean Home
Ocean Home
Ocean Home
Ocean Home

Issue Date

Friday, March 4,2016
Friday, April 8,2016
Friday, June 3,2016
Friday, August 5,2016
Friday, September 2,2016
Friday, November 4,2016

Saturday, February 13,2016
Friday, May 13,2016

Saturday, July 9,2016

Friday, September 30,2016
Wednesday, December 7,2016

January/February 2016
March/April 2016

May/June 2016

July/August 2016
September/October 2016
November/December 2016
January/February 2017

Saturday, January 23,2016
Saturday, February 20,2016
Saturday, March 19,2016
Saturday, April 16,2016
Saturday, May 21,2016
Saturday, June 18,2016
Saturday, September 17,2016
Saturday, October 15,2016
Saturday, November 12,2016

February 2016
March 2016
April 2016

May 2016

June 2016
August 2016
September 2016
October 2016
November 2016
December 2016

February/March 2016
April/May 2016

June/July 2016
August/September 2016
October/November 2016
December/January 2017

Affiliate Deadline

Friday, February 19,2016
Friday, March 25,2016
Friday, May 20,2016
Friday, July 22,2016
Friday, August 19,2016
Friday, October 21,2016

Friday, January 15,2016

Friday, April 15,2016

Friday, June 10,2016

Friday, August 26,2016
Wednesday, November 2,2016

Monday, November 16,2015
Friday, January 15,2016
Friday, March 11,2016
Friday, May 13,2016

Friday, July 15,2016

Friday, September 16,2016
Friday, November 18,2016

Friday, January 8,2016
Wednesday, February 3,2016
Wednesday, March 2,2016
Wednesday, March 30,2016
Wednesday, May 4,2016
Wednesday, June 1,2016
Wednesday, August 31,2016
Wednesday, September 28,2016
Wednesday, October 26,2016

Friday, December 11,2015
Friday, January 22,2016
Friday, February 19,2016
Friday, March 18,2016
Friday, April 15,2016
Monday, June 20,2016
Friday, July 22,2016

Friday, August 19,2016
Friday, September 16,2016
Friday, October 21,2016

Tuesday, November 3,2015
Wednesday, January 13,2016
Wednesday, March 16,2016
Wednesday, May 11,2016
Wednesday, July 13,2016
Wednesday, September 21,2016

Cost/Spot

$570
$570
$570
$570
$570
$570

$495
$495
$495
$495
$495

$355
$355
$355
$355
$355
$355
$355

$670
$670
$670
$670
$670
$670
$670
$670
$670

$500
$500
$500
$500
$500
$500
$500
$500
$500
$500

$440
$440
$440
$440
$440
$440

Color/B&W

B&W
B&W
B&W
B&W
B&W
B&W

Color
Color
Color
Color
Color

Color
Color
Color
Color
Color
Color
Color

Color
Color
Color
Color
Color
Color
Color
Color
Color

Color
Color
Color
Color
Color
Color
Color
Color
Color
Color

Color
Color
Color
Color
Color
Color

# Properties

35
35
35
35
35
35

56
56
56
56
56

Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page
Up to 4 Properties per Page

20
20
20
20
20
20
20
20
20

12
12
12
12
12
12
12
12
12
12

12
12
12
12
12
12
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Publication

The Sunday Times Of London
The Sunday Times Of London
The Sunday Times Of London
The Sunday Times Of London
The Sunday Times Of London
The Sunday Times Of London
The Sunday Times Of London
The Sunday Times Of London
The Sunday Times Of London

Barron's Penta
Barron's Penta
Barron's Penta

Robb Report
Robb Report
Robb Report
Robb Report
Robb Report
Robb Report

Bloomberg Markets
Bloomberg Markets
Bloomberg Markets
Bloomberg Markets
Bloomberg Markets
Bloomberg Markets

Issue Date

Sunday, January 24,2016
Sunday, February 21,2016
Sunday, March 20,2016
Sunday,April 17,2016
Sunday, May 22,2016
Sunday, June 19,2016
Sunday, September 18,2016
Sunday, October 16,2016
Sunday, November 13,2016

Monday, March 28,2016
Monday, June 20,2016
Monday, September 19,2016

March 2016
May 2016

July 2016
September 2016
November 2016
January 2017

March/April 2016
May/June 2016
July/August 2016
September/October 2016
November 2016
December 2016

Affiliate Deadline

Monday, January I1,2016
Monday, February 8,2016
Monday, March 7,2016
Monday, April 4,2016
Monday, May 9,2016
Monday, June 6,2016
Friday, September 2,2016
Monday, October 3,2016
Monday, October 31,2016

Friday, January 8,2016
Friday, April 1,2016
Wednesday, June 29,2016

Wednesday, January 6,2016
Friday, February 26,2016
Thursday, April 28,2016
Tuesday, June 28,2016
Friday, August 26,2016
Friday, October 28,2016

Monday, January 18,2016
Monday, March 7,2016
Monday, May 2,2016
Tuesday, July 5,2016
Monday, August 29,2016
Monday, October 3,2016

No cancellations after the affiliate deadlines. Higher pricing for non-GMAF offices.

Cost/Spot

$750
$750
$750
$750
$750
$750
$750
$750
$750

$840
$840
$840

$495
$495
$495
$495
$495
$495

$825
$825
$825
$825
$825
$825

Color/B&W  # Properties

Color
Color
Color
Color
Color
Color
Color
Color
Color

Color
Color
Color

Color
Color
Color
Color
Color
Color

Color
Color
Color
Color
Color
Color
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24
24
24
24
24
24

12
12
12
12
12
12

Deadline dates subject to change.



2016 Print Cooperative Advertising
Media Schedule

FOR SPACE RESERVATIONS CONTACT
Phil Kaminowitz | +1212.677.2500 | phil@skyad.com
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Our cooperative advertising program
offers pre-negotiated, exclusive
advertising rates for select placements
by leveraging the strength of the

Sotheby’s International Realty“) network.
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an extraordinar)/ brand

Sotheby’s

INTERNATIONAL REALTY

Bornfrom Tradition. Bui]tfor Innovation.

© MMXVI Sotheby'’s International Realty Affiliates LLC. All Rights Reserved. Sotheby's International Realty® is a registered trademark licensed to Sotheby's International Realty Affiliates LLC.
An Equal Opportunity Company. Equal Housing Opportunity. Each Office Is Independently Owned And Operated.



